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Hyupshin « Future City is located in the northwest of the main city of Wuxi, Bsitang vein, by
Beltang District Government, hyupshin Group spent more than 250 billion yuan jointly bulld;
owned Wuxi City, anly 450 Articles large body mass, a sel of modern office , R & D headquarters,
hotels, Starfight business, family setilements as a whole, with extraordinary ldeas, leading the
developmant of Wuki, a ity recycling, inherited Millennium bustling glory.

Pianning Area: 2.55 square kilometers / Building Area: 450 Articles / Business area: about 80
Articles
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INVESTMENT

CONSUMER®

SRENTRIHED
SRAREIRTE N

20124F, FBANCDPKEN176905, IEIHEHEHT: AMBMRE 2012 per capita GDP reached 117,690 yuan in Wuxi, Jiangsu Province ranked secand; capita
SANTEREANLEES F 2RI88%, THANBEEBRERE, b consumer spending sccounts for the propartian of disposable incame substantially increasing

trand, Wuxi overall consumer desire is strong, Wuxi City, consumers pay attantion to "eat, drink

ﬁi.ﬁ i ﬁ&ﬁ “HZIIBFL,‘EEI i —ohRER . purchase” one-siop experience.

Fulure City hyupshin overall function of tha ratio of 30% for the production, research and
development office 30%, 30% commercial and residential, will bring together a large high~ond

HME ARSI R TIRERLE A EF"30% « HEDA30% . Bk EE30%, BT

BREXEHEEBAR, consumer groups.
1% 2012%GDP #EAD AHGDP EHEPBFER2007-2012F =R (575)
oyl 1.2 Hiz 10465994 114657 40000 - - 66%
5%
i 7500 2. 6372624 117690 N
P 62.5% - 64%
s 7200 42 8004680 89947 _ -
e 3950 12, 4591972 86601 20007 3% . aa
T 2630 12 3113384 83636 25000 -
- 60%
M 2950 12 4459760 66174 58.7% °
20000
] 4500 12 7282835 61789 | sou
i 57.59
e 2700 12 4618558 58459 15000
- 56%
B 4000 12 8580500 46617 10000 -
b 3120 12 7260240 42973 | -
BB 1905 {2 4799889 30688
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CONSUMER

iCERDSimHEEAR
RN B AE

RIENY, 4508 A IMERNRISESHBE 12NV EBEALD, 25488 According 1o the plan, 450 Articles hyupshin future city itself will have 120,000 industrial and
NYEEATHE7HA, METEREFRONYERE, BRrmamlEEs rasidential popuiation, covering 27 million people within its fiva kilometars of tha planning area,

and through the planning and development of tin-West Metro, so that future city business
i&100751‘§!§8¥° focused almost 1 million consumer segments.
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TRANSPORTATION

@ KT
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PR, 312EiE. Rk, PFRIRSH RSN EL Shanghal-Nanjing Raitway, 312 State Road, Beijing-Hangzhou Grand Canal, the Shanghal~
. o . Nanjing high-speed and other traffic 1o be constiluted
£ N
**iﬂf}]ﬁgml%?:  ABLREE ﬁﬁ?ﬁﬁﬁ?ﬁq"b Future plans of the track 3,4 line and other iines directly to the center
BN EFN S0 ER Discharge from Sunan Shuo International Airpart 20 miinutes by car

High-speed, rail, shipping, aviation and other lransportation network, is truly Wuxi deputy

W, Hig. MiE. MEFUATARE, FEFAROEBRZEPLC, transportation center, and lay a solid foundation for the development of businass, the road to
AEkEYR BT RILARR, VB wealth smooth!
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FORMAT

SGIENGE®
WERFSEAY EEUWENXS
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m— ENARKE ENBmKE — EERKE =S¢ LEXRM
— EESAIE — RYETEXNE m— SRR

R B ERRHEARNAE, .m4'§' ESEH, # ﬁ;,‘gggﬁjg/’\igﬂ;&, E3) Depeanding on the target consumer groups, tailored, tallored, using interactive multipla master mix
BEARENES 89 & fﬁ E FHSERE & ﬂaﬁAK &t = Hesial format, to create suitable for families and business dining street, white-collar fashion boutique
= N N ) o N L]

retail, youth gatherings square space ...
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ENTERTAINMENT

PARADISE *
IZIBEITInAN —uhsliHEEfAE

BERRSR, BEEXE. BWY
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B

ERELER, REERXEST

Rx

S5k, FAparty, &, ®FE

NEW FUTURE CITY 3 PAGE 11



TRANSPORTATION

NETWORK

xta - BfF
= & IR

B R0 S TS REE R

BFFF Rt FHE R
EPURIX, TH, KARE. BNAERE, GREMATRNE, EKHEE
mEadie), ARt BaotiRin

Fashion shopping - Tamily siill excaliant fun in iife

§ Open Theme neighborhood
Concentration of dining, retail, entettainment. high-end hotel agaregation, effectively extending
peopie flowing lines, extend the consumer stay, forming Beitang purpose of consumption
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PREEMPTIVE

STATIONED

iHRBKEMEIXRELKFC
i85k

%

ERBIREAKFCEIRFR: BaHH. PAERERRXRER.
TMERFIREE TR OIBERREIF, ROMEEER, KFCRA—E, BSMmAN

Work! food glant KFC location very carefully: Gold Circld, huge Iraffic |8 the key faclor
Hyupshin Fulure City West Development Gateway is located in Wuxi, the center valus unmatehead, KFC quick
step, 1o seize the wealth of oppartunitiesi
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GUCCI, LV, ARMANI, DIOR. PRADA. PIAGET.
IWC MECA COACH | A - TESTIONI. SERGIO ROSS
MEAROLEMRET . SXAKRER. EBSPASHEISLOGAN
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TRANSPORTATION
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SINCERE WIS

Wang Yujtang

Senior vice president of commercial real estate man of the Shanghai Association letter
exchange, Hang Lung Tounders

With meticulous management to build the future

*Shopping is a refinement of management, consumers here are siower 10 enjoy the Isisura life,
can bring comfort and pleasure emotional aspects of this is our pursuil, to do so we must do
more in the service above perfection, reflecting the high quality shopping center management
quality, morale, image and environment. *

Hyupshin Business gene evolution

The first generation of commercial real estate "commercial distribution center.”

The second generation of commercial real estate “business complex”

The thirg ganeration of commarcial real astate — hyupshin Star saries, Star 68, Star Times
Square, Star World
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Theme activities
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Guide system

fRHEL " RERHE=EESE)

Pick an empty space inside

4

Spiritual fortress

ERR FRXER

AVA
VAY

OPERATIONS HIGHLIGHTS
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REAL ESTATE

SINGERE”

iMEt = RERItE~E+iE

HEEHRERRRE—RERT
EFRANR, 21+1+1>3

‘@R RUEET | IMESALULAES, WH208, RE™E452{2,
HBPEOARERRE, WHEEE11E, RENRESTE. BHEaEE
. PeITA. MER, BE—ERGHETLEWR, BAOTITEES
B, FrELBEIIE.

fREREYE 1 LSRR ERENR T WITERAH KivE
FeRM ) BFeK A FHEFeK M SRR Kb SEBRE X

China Real Estate outsianding brand items ~ Startight Series
Commearcial production of tha manufacturers, s 1+ 1+1>3

"Quality real estate, quality of life," the lefter agreament estate as a conviction, pracision faming
20 sel, lhe total assets of nearly 45.2 billion, the layoul of the development of China's four
regional operations In 11 city, covering boutique residential davelopment, urban complex
operations, Industrial real estate development, property management, Integration of a city
commercial production fine resources, to bulld the city peaks throughout, continued appreciation
of land value

Starlight Staright Liberation Monument Square, Times Square, Shanghai, Wuxi, Zhenjiang Star
World Plaza Times Square Changsha Starlight Starilght Starlight world Yongchuan Banan World
University City Star World Star Worid Star World Headquarters City
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